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Introduction
Social media is the collection of all the social platforms that are used to enhance communication and networking; over the years, it has attracted more than just a bunch of people seeking to interact and share moments; today, businesses have taken their marketing to social media platform as the world quickly changes to this previously millennial-dominated platforms for their advertisement and marketing. As positive as this may have impacted the business world, it has brought some negative addictive energy, forcing people to be helplessly dependent on it. Of primary concern to this paper is how its use has dramatically affected individual personalities for those who are continually using the visual posting part of it. Recent studies have linked selfie use to narcissism. Narcissist behavior involves actions that tend towards self-assertion, the constant need for admiration, an arrogant way of thinking, and lack of consideration for others. (Jacoby, 2016).
It is against this background and the goal of this report that I form a conviction that those who use excess selfies are highly prone to narcissistic behaviors. With half of the world’s population now having access to social media and internet use, social media users spend around 2 hours a day (smart insight, 2020). This corresponds with the number of time spent on uploading picture messages on platforms like Facebook and Instagram, which have been the most used. This situation has resulted in overdependence on social media comments for approval of oneself and a rise in esteem. The narcissistic personality is characterized by constant praise for every selfie uploaded, the exploitation of others with no sense of regrets through trolling, or constant demands to appear perfect for a photo session. 

When a group of students was sampled and interviewed in a recent research by Swansea University and Milan University on personality change due to excessive use of selfie revealed a disparity between those who used social media through visual posting and those who used it primarily for posting (Reed et al., 2018). Results of the study reported an increase in narcissist behavior by 25% of the entire period while no significant change was noted for the other group. The expected change in behavior ordinarily would increase a sense of one's entitlement, bullying based on the competition of appearance, and mostly an exhibition of traits that would suggest a delusion, particularly feelings of living in a fantasy world. Therefore, observably, the excessive use of selfies could lead to even unimaginable traits as displayed by this research, given the magnitude of its effect.

A recent study found that frequency in selfie-posting could be predicted by grandiose narcissism (Panek et al., 2013). The more one was narcissistic in behavior, the more he or she took and posted selfies of him or herself. The study also identified a gender trend; women posted more frequently than men; this could be attributed to the fact that by nature, women seek attention more than their male counterparts (Coleman et al., 2020). Narcissistic traits, therefore, compels one to continue in the process of appealing to everybody in search of attention and self-assurance; this is the more reason narcissists post more selfies of themselves compared to any written posts or of others.

However, new research has indicated a difference in the conclusion of the link between selfie-taking and narcissism. The research conducted by the University of Tampa saw a student sample given a narcissistic personality inventory to fill. This questionnaire that required the students to report the number of selfies they had taken revealed that many students who displayed non-narcissistic traits still posted a lot of selfies. The findings affirmed that not everyone who has the tendency to take a lot of selfies is necessarily narcissistic. As was reported by the students, there are other reasons for taking excess selfies other than seeking admiration or something about the need for constant praise (John, 2020).


Conclusion
Based on the research that forms the basis of most of this argument, it is inevitable to fail to draw a link between selfie-posting and narcissism. However, it is also important to note that when selfie use is not excessive or done with the right intentions, the entire conversation will inevitably change. Despite this, scientific evidence of Narcissistic personality disorder reveals that individuals with these traits have a persistent inflated opinion of themselves that could make them desperate for admiration and attention. This is primarily where this paper draws a link with the excess use of selfies.
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